ux/ui & visual designer crafting bold products
through method and curiosity

DIANA BERSELLI



HEY THERE
NICE TO MEET YOU :)

Let’s talk
Catch me @

I'm Diana, a UX/UIl and visual designher based in Milan, currently
completing my Master’s in Digital & Interaction Design at Politecnico
di Milano —where | previously earned my Bachelor’'s in
Communication Design.

Guided by a methodical approach and a keen visual eye, | balance
logic, craft, and user needs to build meaningful digital experiences. |
like tackling complex problems and turning them into functional,
memorable products.

SKILLS

UX/UI Design: UX research, usability testing,
Information architecture, interaction design, design
systems, prototyping

Visual & Brand: brand identity, editorial design, art
direction, type design, illustration

Video: video editing, Al-supported video generation,
motion design, animation

SW

~igma, Adobe suite (Photoshop, Illustrator, InDesign,
Premiere, After Effects), Glyphs, Procreate, DaVinci
Resolve, Al tools, collaborative digital workspaces, UX
research and testing digital platforms.

dianaberselli03@gmail.com
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OICO (2026)

UX/UI;
USER RESEARCH:;

LINK TO VIDEO

A smart TV ecosystem designed for individuals living in small, multi-
purpose apartments. It offers environmental and social features that
adapt to the changing daily needs of small-space inhabitants,
featuring customizable ambient “scenes” and social tools like remote
co-watching. The physical ecosystem includes a TV stick, a remote

control, and a webcam, alongside a dedicated line of smart home
accessories.
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https://youtu.be/0uxp0fZ4XHg

OICO (2026)
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OICO (2026)

DIANA BERSELLI

Remote workers in small apartments struggle to
separate work and rest as they happen in the
same environment, along with persistent
Isolation. However, their home’s biggest screens

— [Vs — remain passive.
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OICO (2026) DIANA BERSELLI

EXPERT REVIEWS USER TESTS SEMI-STRUCTURED Creating a flexible domestic ambience

7TV SYSTEMS S > OIS ERE — INTERVIEWS > e via loT to adapt to the user’s daily
Heuristic evaluation Usability user testing 10 USERS different activities.
Cognitive walkthrough Hierarch. task analysis
SEQ 4
UEQ A Enabling meaningful remote social
Quantitative Premo <N moments, for both co-presence and co-
watching.
\— QUESTIONNAIRE | Safeguarding privacy and user
87 RESPONDENTS o autonomy over their own visibility status

for social features.

In order to discover weaknesses of current TV ecosystems and related unmet needs

of solo-resident, we conducted a preliminary research process. First, we conducted

expert reviews of existing TVs, a questionnaire about TV habits, and user test

sessions followed by semi-structured interviews. We discovered that solo dwellers

want a more flexible home environment to separate their different daily moments,

desire a natural co-presence feeling to avoid isolation, but want to be able to control

their visibility status to keep their independence. 06



OICO (2026) DIANA BERSELLI

Current scene _ Scene devices
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Our solution to meet these needs is Oico, an integrated loT ecosystem that enables
low-friction shared moments while dynamically altering the TV and roomi £

environment to support users’ daily actwﬂ'rg‘e In eﬁr at, the sy s highly

flexible and customizable and includes ambient and social features To adapt to

different daily needs, users can create ambient "scenes" (e.g. Work or Cinema) which

can be automated. 07




OICO (2026) DIANA BERSELLI

The home dashboard is highly flexible and adapts its color palette, wallpaper, and

widgets based on the active Scene. For example, during working hours, the user can

view productivity-related widgets, which will change when an entertainment-focused

scene Is on. 08



OICO (2026) DIANA BERSELLI

Q &M Create a new scene

B a™

Current scene Scene devices What should the
NOW
Cinema will end

— . ' M
in 45 min.
A v |
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Cinema : Slean will - Floor Essence Choose the actions that the TV
L | = p will start -
s - in 1h S0Omin. HILEGAS 2yl i CINTLASE should do when this scene
starts.
> ->

Ambient feautures automate the room’s atmosphere through customizable “Scenes”

(e.g. Work, Cinema, Relax) to adapt to the user’s current activity. The scene creation

process makes the user choose which smart home devices to include, how they

behave, which widgets to view on the TV when that specific scene is active. 09



OICO (2026)

DIANA BERSELLI

Q& Desiree

3 pending invites M'

Suggestions Desiree &

Social features enable natural co-presence and synchronized co-watching. Users
can invite their friends to co-watch a movie, but also do video-calls on the big screen
to feel each other's company in a natural way, without holding any device.

Next together
Click on the event to edit

Pending invites

Click on the event to accept, decline or reschedule
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OICO (2026) DIANA BERSELLI
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OICO (2026) DIANA BERSELLI

To enable the connectivity with non-native systems, Oico comes in a kit consisting of
a stick, a camera with a tilt-back privacy hinge, and a remote, featuring a trackpad
and quick shortcuts to ambient and social features. The kit can also be expanded

with the additional smart devices, that can be bought directly on the online store and

added to existing or new ambient scenes. 12
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OICO (2026)

li“? -

Rdd to cart O

adjustable brightness through v aron
) ‘ : : . in*s.t;?’; :gii;:izfgﬁ’;f;ﬁng exp;:mm
In order to bypass on-screen TV typing — one of the main pain points of TVs — a CONNECTITY
Wi-Fi 2.4GHz

companion app was made. |t streamlines the onboarding, contact setup, invitation S
management, and online store to buy other Oico products. ol 14
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OICO (2026)

LOW-FIDELITY

DIANA BERSELLI

INFORMATION ARCHITECTURE
Semi-structured Unmoderated
Interviews tree testing
Open card sorting |;| n D o7 &
D80 sa2
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A digital peer-to-peer ¢
Alzheimer’s and other forn
dialogue with real caregive
Isolation that follows a diag
struggles. At the core of the
engine that connects careqi
navigated the same challeng
caregiver diary and a curate
frequently go unnoticed.
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4 million people Iin Italy alone care for elderly
with Alzheimer’s and other forms of dementia.
However, following a diagnhosis, family caregivers

often navigate medical care, bureaucracy, and daily
life entirely alone.



ALOS (2026)

Questionnaire
42 answers

Semi-structured interviews
4 caregivers

User diaries
2 caregivers

Observations
2 contexts (home; support group)

To understand caregivers' core needs and their attitudes toward Al, we conducted a
four-phase user research. The findings reveal that caregivers feel abandoned by the
healthcare system, forcing them to constantly improvise practical solutions on their
own. Consequently, there is an urgent need for a reliable support network—a safe
space to exchange advice with peers who truly understand their daily realities. While

caregivers are open to Al helping build and facilitate this network, data privacy has to
be guaranteed.

DIANA BERSELLI

The lack of post-diagnosis support turns the
caregiver into an improviser of medical,
bureaucratic, and daily pratical solutions.

There's a strong need for pratical peer advice,
as medical ones often mismatch with daily
problems and the tangible support is little.

Caregivers need an emotional safe space that
even family members (secondary caregivers) can't
provide, due to the responsability imbalance.

Al is accepted if its impact is meaningful and
can help finding support and pratical solutions.
But privacy has to be guaranteed and transparent.

20



DIANA BERSELLI

now aduce iso
Our solution is Alos. It's a ¢ that helps caregivers ac yractical "
Ance by usir 0 build mea ontext-aware peer connections with |
' 0 offers a personal diary, community data

21



ALOS (2026) DIANA BERSELLI

9:41

4 L Alos

Lately my mum has been
struggling with eating, she
refuses to eat anything | give
her and | don’t know what to
do anymore!

Hi !
Let’s find someone Yo.u re definitely not alone. in
this. | found three people in our

who can help you community who have faced
something very similar and i ) : .
found ways to manage it. Take Did connecting with Massimo

a look and feel free to send help you solve your problem?
them a message!

Matches aren't always perfect. Your
feedback helps us improve Alois's

. Massimo. 52 matchmaking and strengthen the
B ’ community!

Has been taking of his father with
Alzheimer’s for four years.

Alos is the chatbot at the core of the service. When a ¢ Not quite b

new problem arises, the caregiver describes the
problem in their own words, and the Al finds three |
people who had faced and solved the same problem. ﬂl Carla, 54

The output is three cards with the closest matches. N

After that, the relationship becomes entirely human:

the caregiver can chat with the ones identified by Alos. 29




ALOS (2026)

1]

Antonio, 59
<>

Valeria, 32

The chat with the caregiver is a private 1-to-1
messaging channel for matched peers. The enclosed
setting builds trust and is safe spaces for practical
advice and emotional exchange. After some time after
the chat, the app asks if the match was useful, so the
solution is stored into the useful solutions database for
the Al.

Maria, 56

Nerviano, Milano

You don't need to be an expert, and there are no
wrong answers! Simply sharing your story or
what worked for you is incredibly valuable.

Hi Marco, I'm Maria. Sorry to
bother you, but during last
month my mother (88), who's
been diagnosed two years ago
with vascular dementia, has
kept screaming all afternoon. |
don’t know how to calm her
down, any advice would be
helpful. Thanks!

+ ( ) >

QWERTY U I OP

A S DVFGH J KL

4 7/ X CVBNM &

123 return

Pending help requests

Check out if someone from the
community requested your help!

DIANA BERSELLI
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ALOS (2026)

705 13.05

April

The diary is a space where caregivers can log moods,
daily care routines, and private reflections. It answers
the need of an emotional safe space. It maps emotional
patterns over time, and uses past check-in data to fine-
tune future recommendations.

19.05

24.05

Today’s check in

Your emotions are important,
don't forget to keep track of them

Mon, 18th May, 2026

This is your safe space for writing
down your thoughts

Diary archives >

May 2026
How vou’ve been

DIANA BERSELLI

Did your loved one struggle with
something today?

@ggressivitD @gitatiorD ( Anxiety )

L ( Apathy ) (ConfusiorD (Delusions)
CDepression) <Disinhibition> CDisorientation)
CHallucinations) (Hoarding) anontinence)

‘ Qnsomnia) (Memory loss) (Mood swings)

@ersonality changes) (Spatial confusion)

<SundowningD Cl'ime distortiorD <WanderingD

24



Maria, 56

| T - S e i S ——
Narviano, Milano

“Hi! I'm Maria, I'm 56 and I live near Milan.
I have been caregiving my father with
Alzheimer’s for the last four years.

It isn't always easy, but we can do it.
Feel free to reach out”

Night Watching badge
unlocked!

You helped 10 people during night t
crisies.

My badges

Night Shared First Step

Watching Burden Guide
Lv. 2 Lw. 1 R

Once the caregiver helps, they gain specific badges to
recognise and reward them. It values asking for help as

much as offering it, while highlighting practical care
expertise across the network.




oot (D - -

B < What we’ve built

helped each|@
other. You can be one of them.'!

4,075

Caregivers are part of this

So far we have solved 12,530
help request. Many more to
come!

What we’ve built

See how your contribution matters in our
growing, supportive caregiver community.

Community growth

5% —77 - - "

4k

3k

2k

To build the sense of community, a dashboard section .

displays collective data, shared activity, and community \ O

milestones. Visualizing peer metrics validates ‘
caregiving struggles and shows users they belong to an

active network.




ALOS (2026) DIANA BERSELLI

Turate , J
Cascina

Rovells Porro .

‘ Alzheimer Fest (X Edition)

s CASCINAZZA Piazza Giosue Carducci, 1
20900 Monza MB
20 September 2026

Saved event R

CAMPO DE[ FIOR]

Dal Pozzo

saronno
CASCINA GIROLA

Saved resources (3)

Your touch of community,
to always stay connected

INTROINI

-+ —

INA
AGA

&=

Alzheimer Fest Is a welcoming, community-
driven weekend event that offers music
therapy, creative workshops, and dedicated
support circles to help patients and their

Save event [

caregivers navigate the challenges of
dementia together.
During the event, a specialized doctor and a
AS we dlSCOVGl'ed care IverS Stru le to flnd dedicated social worker will intervene to share
, d g9 |
practical everyday care strategies, offer expert

associations and pratica[ sSu ppOrt iN their local area. insights, and answer questions directly from

g community.

This section is a local directory mapping nearby
caregiver associations, specialized care centers, and
community initiatives. 27
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ALOS (2026)

After downloading the app, the onboarding flow
addresses three specific inputs: caregiver profile to
capture personal workload and emotional baseline;
care recipient context to detail dementia stage and
daily behavioral patterns; privacy framing to clarify the
user's primary motive for downloading the app.

How old are you?

About your loved one

What is their primary
diagnosis?

P
Ikﬁi.zl".e“ﬂer's Disease

RN

-~

&
I.\‘u‘asca.lar Dementia

__/'I .\_\__.f

i
| Lewy Body Dementia
N

AN

|i Frontotemporal Dementia (FTD)

1A
A Ny

ol . oy
|\f'-.-"|I>(C:E: Dementia (e.g., Alzheimer's + Vascular) )

|\ i f’.ll -\-

i\ Parkinson's Disease Dementia |

__L\.

-~
|r Dementia related to other conditions
\ (Huntington's, Down Syndrome, etc.)

g
Y

{Mm.m Cognitive Impairment (MCI) )

o . . -
|’ Undiagnosed / Currently undergoing clinical )
\ evaluation

DIANA BERSELLI

About Alos

What is your primary goal on

Alos today?
(Select all that apply)

i
| 1 need immediate advice on practical
\ everyday care struggles.

./".
| | want to connect with peers who share or
\ have solved my exact challenges.

| need a completely safe, private space to
| track my journey and vent,

[ | want to offer support and share my lived
| experience to help other peers.
\

Fa
' | am looking for local events, dementia
Kcafea‘-. and real-world support networks.

i
-

29



LOW FIDELITY MID FIDELITY HIGH FIDELITY FINAL PRODUCT

g = Q, A 4 9:41 il = - A 9:41
Hi, Marco Hi, Marco
A il = othee (st a1 be onb of BT, In need of support?
ifiiiiiiiiiiiiiiinii et
—— AAAAAAR AR AARARARALR aa
—_— RAARARARARARRRARARE
Today, helped each
—— other. You can be one of them.
of Today's
g check in
] oir ertions an .
‘ o H
. = Today's check in
®= sEssassens W e m
o= SERERREEN RS
TIITIT
O ® O O hn & = 2 n @ @ = 2
\ J \_
Crazy eights on paper 5 & Usability testing 44 Guerrilla testing 6a Usability testing
Closed card sorting 12 & A/B testing (color) 7Ta SEQ

The prototyping phase consisted of three phases. Each phase was informed by the

testing's results of the previous one. The tests were conducted with caregivers to

gain the most important insights, supported by peer testings and expert reviews

sessions. 30
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ALOS (2026) DIANA BERSELLI

Preliminary data

2

User profile filters
& query embedding

N

Branch A - Diary retrival Branch B - Useful solutions

N 4

Chucks selection

\

LLM

\’

Profile resolution

The Al model to find the best caregiver matches is J/
RAG-Powered Recommender System. Semantic search Final output
quickly narrows candidates by lived experience, while

an LLM delivers the final judgment on match quality. 33






HUMAN IMPACT (2026)

MOTION DESIGN;

LINK TO VIDEO

A motion design project developed for MEET Digital Culture Center
and Politecnico di Milano for the 2026 Winter Olympics. By portraying
the sport of sledge hockey, the video highlights human resilience,
determination, and the deep impact of adaptive sports. The visual
concept utilizes distinct colors and variable styles to represent each
athlete's individual contribution, blending them into a cohesive
narrative to

show that individual effort only finds true meaning within the synergy
of a team. The video was shown in high visibility locations, such as
Metro lines in Milan and ledwalls in Bergamo and Brescia.

35


https://youtu.be/xapfMPmoJMk
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HUMAN IMPACT (2026)

DIANA BERSELLI
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LANGUAGE (2026)

SPECULATIVE DESIGN;
UX/UI;

LINK TO VIDEO

A speculative design project portraying language as a tool for global
control, in a future in which a global government - the New World
Order - imposes it. The project reduces language to 55 essential
concepts and universal words, each expressed through symbols,
gestures, and specific sound frequencies. At the core of the project is
a self-built physical translation machine, built from scratch using
Arduino, Processing Python and Touchdesigner, which converts
current language into the universal language. To support this
scenario, an institutional identity ecosystem for the New World Order
was developed, including communicative artefacts such as an official
dictionary and flashcards. The project was featured in the exhibitions
“Believe it or not” at DotDotDot in 2025 and in “Stories make worlds”
at Festival della Meraviglia 2026.
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https://youtu.be/oZ4D6nA7nVI
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LANGUAGE (2025)

2
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LANGUAGE (2025)
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LANGUAGE (2025)
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LANGUAGE (2025) DIANA BERSELLI

Alterare

48
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““

L5 4

INPUT MIC AUXILIARY DISPLAY MAIN DISPLAY KEYPAD
1/0; semplification; translation; sign learning;

Citizens have to learn the new universal language in one year. In order to do that, the
New World Order sends a machine at each home. It translates the phrases in the
native idioms into the new one. 49
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GUAGE(2025)

Future

BELIEVE IT OR NOT
@DOTDOTDOT, 2025

‘ 53



https://www.antidisciplinarylab.it/believeitornot/



https://www.varesenews.it/2026/05/stories-make-worlds-la-tecnologia-che-guarda-al-futuro-in-mostra-a-laveno/2570821/

TORPEDO (2025) A sharp sans serif character developed from a 1930s inscription

observed at the Monumental Cemetery in Milan. The project started
TYPE DESIGN; from hand drawn letters to their digitalization into Glyphs. The

typeface combines the geometry of the period with Art Nouveau letter
construction, defined by strong and dynamic lines.
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TORPEDO (2025)

LA TORPEDO 13
RUSISH SULLA LINEA
10_r1 COME CORFO
#UX* CONDOTTO

IN SPINTA [+600°]
VERSO IL NORO
CTVICO &l

FOUIJK
LMNOP

lorpedo ¢ ispirato a una
lapide degli anni Trenta.
Le sue Forme geometriche
€ rigide si combinano ton
curve infuenzate dall’Art
Nouveau, dando vita a un
segno netto e dinamico.

DIANA BERSELLI
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TORPEDO (2025)
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AMARO INCIPIT (2024)

BRANDING;
SOCIAL MEDIA;

A brand identity and multi-channel launch campaign for Incipit, an
Innovative ltalian amaro designed to promote mindful drinking and
authentic human connection. Rejecting traditional secrecy in favor of
transparency and community, the project translates Gen Z and
millennial insights into a distinctive visual and verbal language. The
strategy encompasses comprehensive brand positioning, cross-
platform editorial content, targeted media planning, and an
experiential pop-up activation.
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AMARO INCIPIT (2024)

DIANA BERSELLI
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AMARO INCIPIT (2024)

« AMARO

e
7

INCIPIT

ROMPI IL GHIACCIO

DIANA BERSELLI
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AMARO INCIPIT (2024)

~ + AMARO
- INCIPIT

ROMPI IL GHIACCIO

DIANA BERSELLI

VALUES
A place for the mind, safety

STYLE
Direct, playful, engaging

MOOD
Meeting, culture, friendship
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Headlines
Program OT Bold

Bodycopy
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AMARO INCIPIT (2024)

INSTAGRAM

< amaro_incipit ¢

Amaro Incipit

167 35K 345

posts folowers folowing

Rompi il ghiaccio con un Amaro Incipit.
Il modo piu semplice per approfondire una conoscenza.

www.amaroincipit.com

Segui gia v Messaggio

e

How we... Mixology  You and us

Seguiamo la produzione,
! passo dopo passo dall’inizio.

INCIPIT

Lunica amarezza
ammessa nell'amicizia

A2

9:41

< amaro_incipit ¢

(®)
*

‘ y
INCIPIT

Lunica amarezza
ammessa nell'amicizia

e

Seguiamo la produzione,
# passo dopo passo dall’inizio.
@ Perché I'NCIPIT contal

Cardo

Movembre - Scorpione

Pieno di Forte o
hobby adattabile
Caratiere , \ Grande
spinoso avventuriers
AMARSELOPO ‘%‘I?
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(O) INSTAGRAM

#amaroscopo makes customers learn
playfully about the herbs used in our bitter

0:4 am -

4 Post

amaro_incipit

@ amaro_incipit @

Novembre - Scorpione

Cardo Carduus spp.

Pieno di 0 Forta s ' Con il suo fusto
: - SpPIiN0so0,
hobby <& adattabile (U il cardo cresce
w LR spontaneo
RN nei climi miti.

Carattere / \ Grande

. : La raccolta
Spinoso avventuriero

e ininverno,
tra ottobre
e dicembre.

&

amaroscopo .‘5.:
| Y

W40 (102 10 7 18 N

amaro_incipit Ciao! Sono #Cardo, e sono il tuo punto di
riferimento per questo mese! Sara un piacere conoscerti &

June 21,2026 - View translation
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(O) INSTAGRAM

#amarcord lets customers discover fun facts
about the world of bitters and liquors

0:4 am -

'Y Post

amaro_incipit

@ amaro_incipit &

La paura del bicchiere
vuoto ha un nome:
cenosillicafobia.

Y

2]

W 230 (N34 5 Y 26

amaro_incipit L'#Amarcord di oggi ci ricorda che non serve
avere paura del bicchiere vuoto! Bevi sempre secondo le
giuste quantita.

DIANA BERSELLI

0:4 G . --

4 Post

amaro_incipit

@ amaro_incipit @

Nel 1300 I'Alchimista Arnaldo da Villanova
invento il primo amaro per curare
i calcoli renali di Papa Bonifacio VIII.

AMARCRD

W32 Q12 s V1.1 N

amaro_incipit Con I'#Amarcord di oggi scopriamo com’e
iniziata la storia degli amari!
In altre parole, I'#Incipit dell'Incipit.
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(O) INSTAGRAM

#consapevolmente playfully raises awareness

on conscious consume of alcohol

0:4 am -

4 Post

amaro_incipit

@ amaro_incipit &

INCIPIT
INCIPIT

W78 () 104 723 7 76

amaro_incipit Un bicchiere basta e avanza, o no? Non
esagerare dai...

June 21,2026 - View translation

DIANA BERSELLI

0:4 am -

'Y Post

amaro_incipit

@ amaro_incipit @

Npn eswgerarw c9n P'akcol.

Fqtti capir3.

sevi INCIPIT

Nz
“y

W32 12 5 P11 N

amaro_incipit Anxhe I'#Incipit mihliOre dib3nta vano se
esaheri...

June 21,2026 - View translation
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AMARO INCIPIT (2024)
OO"
Waiter 1
Waiter 2
Waiter 1
0877
Waiters
1677
Waiter 1
Client
25" Narrator
3017

© SPOTIFY

*bar chatter and coughing*

(whispering) “Psst! Hey! What about those three at the
table? They've been on their phones for half an hour...”

“Does that mean...?”
“Exactly. They need an incipit.”

*tense music starts*

(with urgency) “MAKE WAY! MAKE WAY!”
*“WHERE IS IT?! | NEED THE INCIPIT!!"
“HERE IT IS!" "HAND ME THE HAMMERY”

*sound of shattering ice & tense music stops*

*bar chatter resumes*

*sound of amaro being poured*

“Folks, we'd love to offer you a glass of Amaro Incipit.”
*sip*

“*Aaah, thank you!” *pause* “So, what was it you wanted
to talk to me about?”

“It takes so little to connect.”
(friendly tone) “Break the ice with Amaro Incipit!’

DIANA BERSELLI

Amaro Incipit

Basta poco
per conoscersi.

E I'INCIPIT che fa la differenza.
Il resto vien da se.

Amaro Incipit

Pubblicita

N XE

Basta poco per
P . P Scopri di piu
conoscersi.
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Basta Poco
PEr conoscersi

E |;|NC|P|T che fq la differenza.
|| resto vien da sé.
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IN CIBO VERITAS (2023) A research and editorial project investigating and breaking down the

relationships between food, information, and propaganda. The book
EDITORIAL DESIGN:; zes modern food disinformation, focusing on the defense of
talian cuisine by politicians and the widespread resistance
1novations, such as cultivated meat.
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IN CIBO VERITAS

NON MANGIARTI TUTTO QUELLO CHE TI DICONO

oAl ENwd

Polimi

TEMPO DILETTURA

130"

\ - SEMZA GLUTINE 100%
NO OGM o ——
SBEMZA OLIO DI PALBA ITALIANG

IV

i

-

-

FEDRIGOMNI® FREELIFE VELLUM PREMIUM WHITE

GRAMMATURA 130630 gl 170 + 3%
VOLUME SPECIFIOD 180 534 T 15
. RUVIDITA __ISOBTAL-E  mimin GO0 £300
BIANCD IS0 180 24TOIR4ET) % 01x2
QPACITA 150 1SO 2471 g og+2
UMIDITA RELATIVA  TAPPIGO2-D8 % TENEE
CARICO DI ROTTURA 130 1924 kNim long. 7.8 % 10
fragy, 3.5% 1058

PRODOTTC EDITORIALE A SCOPO EDUCATIVO

Ingredientl: carta Lsomano non patinata opaca Fedrigon| &
FrealifeVallum Premium White 120 gfin® (B5% purs
calluloss scasostenthile FSCE, 40% filsra ol riciela
certificate FSCRE), 6% filrg dicotoneg), carta usamano

non patinata opaca Fedrigeni@® Tintoretto Neve 140 g/m?®
(niura callulosa ECF certiflcata FECE), Marcata a feltro su
gntramityl | 1atl, collat! in massa & superficie), inchiostro
toner par XeroxE Versant™ 180 Pregs (=708 materiali
caramici <20% resina, 0-5% plgmento gialla, hero carbong,
ciano o magenta, <1%5 diosside di titanio),

Fasse dl produziong; Italia;
Conservare [nun luogo fresco e asciutto.
Tenere fuori datla portatadel nazionalisti.

Progettato s Barsalll O, Cand DB & Miranciala F
cfo Palitecnico di Milano = Plazzaleonarda daing, 32
20133 Milano = Italia

DA LEGGERSI PREFERIBILMENTE ENTRO IL:

= =

2 460 g ?
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o

i
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|
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P&F
CSlR TORTTD CRATS |
{COPEATING (PACHREY
P ASTuDC ) ]

I
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N _——--—-._.--._._—-J’

DIANA BERSELLI

79



/4

!

IN CIBO VERITAS (2023) DIANA B85398
Y




IN CIBO VERITAS (2023) DIANA BERSELLI

T wieds 1@ Flealiano

Cenominazions

di ariging inventata Soemalord ndl carrello

Lardd nal piatta

BistecEa in provetia
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-
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&

Bisteccain pProvetta

Sintetico, artificiale, Fran lﬂ:'ﬁh‘ln,
in proveta, cruelty-free
Ture queste espress

clean, fine,
» alternativo,

0Ny, cosi diverse trg
loro, vengono correntemente utilizzare per
parlare di un unico (e CONLIOVErso) soggetto:

NONOStantE non sig
ancora presente sul mercaro ew TOpPEn, &
stata vietata dal governo imliane sul no
territorio, In un mondo nel quale |
"sintetico” ha spesso un'acee
il tema della carne

la came coltivara che,
Bl
Stro
& parola
ZIONne negativa,

¢ molto dibamuto, Nong stante guello della

cirne animale sia iin grande problema

[l ] 1-11 ||.”li|:|-|,_'“[.||l_‘ C 1]1'|.1|]ri._-| ‘qu. l..ll-“-“’:“-:' II'.‘

aricnde ¢ le start up che produconc came in
luboratorio stanno provando a diffondersi,
sono presenti molte barriere tecniche

ma
sOprathuitio culturali

“alternativa® e *ariific iale”

.,i;. J
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THANKS FOR TAKING THE TIME TO EXPLORE MY PORTFOLIO.
NOW LET'S BUILD SOMETHING TOGETHER.

Let’s talk dianaberselli03@gmail.com
Catch me @ 85
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